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Stadium Management SA (SMSA) is South Africa’s leading stadium management group managing four multi-million rand venues in Johannesburg: the iconic FNB Stadium, historic 
Orlando Stadium, Dobsonville Stadium and the Rand Stadium. These government-owned venues are privately and independently administered by SMSA on a full financial risk 
basis. SMSA were appointed by the City of Johannesburg in 2009. In contrast to other management fee based/municipal council based stadium management operations, SMSA is 
responsible for all the costs in managing the stadium. SMSA is self-funded and does not receive any management fee, subsidy or grant.

OVER 14 000 COMMUNITY JOB 
OPPORTUNITIES CREATED

The SMSA Trust: benefiting stadium communities through social economic development, skills development and enterprise 
development. The SMSA Trust has implemented many initiatives that positively impact underprivileged and disadvantaged 
local communities.

HOSTED MORE EVENTS THAN ANY OTHER 
STADIUM IN SOUTH AFRICA

EVENT
MANAGEMENT

VENUE
 HIRE  

TICKET 
MANAGEMENT

MARKETING AND 
ADVERTISING

CONFERENCES AND 
EXHIBITIONS

STADIUM TOURS
AND MERCHANDISE

TENANT TEAM 
MANAGEMENT

SUITE
SALES

MEETING ALL YOUR EVENT REQUIREMENTS

Excellence in providing for all your event needs

GIVING BACK: MAKING A POSITIVE IMPACT THROUGH TRANSFORMATION

ADAPTABLE VENUES FOR WORLD CLASS EVENTS

SUCCESSFUL, PROFITABLE, SUSTAINABLE!

STADIUM MANAGEMENT SOUTH AFRICA IN ACTION

HIGHLIGHTED ACHIEVEMENTS AND AWARDS

ENTERTAINMENT EVENTS FEATURING INTERNATIONAL STARS & 
BRANDS:
Lady Gaga | Justin Bieber | Rihanna | Metalica | Red Hot Chili Peppers | U2 | 
Neil Diamond

SPORTING EVENTS - EPIC FOOTBALL AND SOCCER MATCHES: 
2010 FIFA World Cup™
Soweto Derbies attracting more than 80 000 spectators per event
PSL prestigious Cup Competitions e.g. Nedbank Cup | Telkom Charity 
Cup | MTN Cup | Telkom Knockout Cup
Carling Black Label Cup
The Orange Africa Cup of Nations 
Attracts SA teams such as Orlando Pirates F.C. | Kaizer Chiefs F.C. | 
Moroka Swallows F.C.

International and local rugby matches, including famous matches 
e.g. Springboks (SA) versus All Blacks (NZ). Part of a proud moment in
post-apartheid rugby history when an influx of conservative Blue Bulls 
rugby supporters came to the Orlando Stadium in 2010

OTHER SMALL, MEDIUM AND BIG EVENTS:
Private and corporate functions | Big religious gatherings | 
Conferences, exhibitions and weddings | Political rallies

Manages the only profit-producing stadium that is financially viable in 
all stadiums in South Africa and of all the stadiums used in the  
2010 FIFA World Cup™

Saving tax payers’ money, through a successful public-private partnership 
with COJ, the economic multiplier effect pumps R1bn into the COJ economy* 
and saves COJ R54m/year by reducing the community development budget

SMSA engineered groundbreaking long term hosting agreements with 
South Africa’s largest football clubs

Jacques Grobbelaar: award winning CEO with a vision! His leadership 
created significant paradigm shifts in each of the stadiums under SMSA 
management. He has over 22 years’ experience in hosting major events at large 
stadiums, has influenced some industry best practise, and he was consulted as 
subject specialist on the 2010 FIFA World Cup™ consultancy team and many 
organisations on all topics relating to the sports and event management industry.

SMSA has a Level 3 (110% BBBEE Recognition Level) gender equality 
status

OVER 
R7 000 000 
SPENT ON 

TRANSFORMATION 
BY THE

SMSA TRUST

EDUCATIONAL INITIATIVES 
AND A LEARNING CENTRE

COMMUNITY WASTE  
MANAGEMENT AND RECYCLING  

HEALTH AND WELLNESS CARE, 
FEEDING SCHEMES

STADIUM TOURS AND 
COMPLIMENTARY TICKETS

INTERNSHIPS AND UPSKILLING 
COMMUNITY MEMBERS

SPORTS DEVELOPMENT 
AND FACILITIES

HEALTH AND SAFETY, 
DISASTER MANAGEMENT,

SECURITY

HOSPITALITY,  
CATERING, FOOD AND 

BEVERAGE SALES

CLEANING
AND MEDICAL 
ASSISTANCE

SPONSORSHIPS
AND RIGHTS 

AGREEMENTS 

A few examples of our prestigious events:
EXPERIENCED INDUSTRY EXPERTS - EXCELLING 
AND RECEIVING AWARDS INTERNATIONALLY

+ EVENTS
HOSTED

SPECTATORS ATTENDED

SMSA strives to continue being the leaders 
in the industry and to provide world class 
services, professionalism and experiences 
at its venues.

They aim to expand as an internationally 
established stadium management 
specialist, while continuing to be focused 
on transformation in South Africa. 

MOVING FORWARD

WINNER 2017 INTERNATIONAL ARCH OF EUROPE (IAE) AWARD

WINNER 2017 THE BIZZ AWARD FOR BUSINESS EXCELLENCE

NOMINEE STADIUM BUSINESS AWARDS 2017 FAN EXPERIENCE OF THE 
YEAR AWARD

CHAMPION SOUTH AFRICAN OF THE WEEK (RADIO SAFM)

WINNER 2017 IMPUMELELO TOP EMPOWERMENT AWARD FOR TRANSFORMATION 

WINNER 2017 EUROPE BUSINESS ASSEMBLY ENTERPRISE OF THE YEAR AWARD

WINNER 2017 EUROPE BUSINESS ASSEMBLY MANAGER OF THE YEAR 
(JACQUES GROBBELAAR)

WINNER 2017 EUROPE BUSINESS ASSEMBLY EUROPE TRADING LICENSE AWARD

WINNER 2016 PEACE AMBASSADOR AWARD FROM THE UNIVERSAL PEACE 
FEDERATION REVELATION (MR JACQUES GROBBELAAR)

WINNER 2016  BUSINESS INITIATIVE DIRECTIONS (BID) CORPORATE AWARD FOR 
EXCELLENCY (GOLD CATEGORY)

WINNER 2015 IMPUMELELO TOP EMPOWERMENT AWARD FOR TRANSFORMATION 

2015 HIGHEST CONCERT TICKET SELLING WORLDWIDE BY POLLSTAR  

- TOP 5 TICKET SALES IN THE WORLD

THIRD HIGHEST CONCERT TICKET SELLING WORLDWIDE FROM POLLSTAR

FINALIST 2013 STADIUM BUSINESS AWARDS EXECUTIVE OF THE YEAR 
(CEO JACQUES GROBBELAAR)

WINNER 2011 STADIUM BUSINESS AWARD
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Background

Jacques Grobbelaar is the Chief Executive Officer of Stadium 
Management South Africa (SMSA) responsible for the management and 
commercialisation and promotion of the FNB Stadium, Rand Stadium, 
Dobsonville Stadium and Orlando Stadium. SMSA is privately owned 
and funded and responsible for the full financial risk management of the 
stadia and their precincts and receives no government funding.

Under Jacques’s management SMSA won “Event of the Year” at the 
international 2011 Stadium Business Award.

Jacques was also shortlisted in 2013 as a finalist in the 
Stadium Business Awards “The Executive of the Year 
Award” category.

The Stadium Business Awards are the only awards 
to recognise the whole spectrum of achievements 
from across the global stadium industry. Not only the 
venue and event of the year are acknowledged but 
also individuals from behind the scenes and within the industry.

His career in the event industry began over 22 years ago 
heading up event master planning for clients hosting major 
events at large stadiums and facilities such as Ellis Park, the 
Johannesburg Stadium, Soccer City (the old FNB Stadium) 
and Kings Park. He was heavily involved in the delivery of 
more than 380 large and major events such as the Rolling 
Stones in 1992, the Rugby World Cup in 1995 and the 
African Cup of Nations in 1996, before joining SMSA. With 
SMSA he has delivered another 500 large events attended 
by 7 million spectators.

During the period leading up to the 2010 FIFA World Cup he consulted as a subject 
specialist as a member of the Arup Major Projects consultancy team on the 2010 
FIFA World Cup Master Plan to the Polokwane Municipality and the local Peter 
Mokaba Stadium.

Jacques a co-owner of SMSA oversaw during the construction and pre-world 
cup periods the contractual delivery as Stadium Authority on behalf of the City of 
Johannesburg the Soccer City Stadium, Orlando Stadium, Rand Stadium and 
Dobsoville Stadium. During the 2010 FIFA World Cup SA™, consulted to FIFA’s 
constituent bodies, service providers, and the Local Organising Committee to ensure 
World Cup compliance at the stadiums.

Prior to Jacques’s involvement with SMSA he was the owner/director of a safety 
and events management company in South Africa. As a veteran he was responsible 
for the execution of many memorable large and mega events hosted over a period 
of more than 17 years in the South African events, sports and venue management 
industry. Jacques also consulted in the event venue safety environment for facilities 
such as Ellis Park Stadium and Kings Park Stadium as well as Polokwane City 
delivering its event master planning for the 2010 FIFA World Cup SA™. Prior 
experience includes:

• 1992: Contracted to Ellis Park Stadium and involved with GLRU rugby event 
management and the Rolling Stones Voodoo Lounge Tour Recruited from the 
SADF by a national security group (DS Security to later become Diligence Safety 
& Security). 

• 1993: Headed up a safety, security and disaster management training center.

• 1995: Contracted to the IRB Rugby World Cup as preferred supplier at nine 
venues. Did a management buy-out of DS Security and repositioned Diligence. 
Contracted to Ellis Park Stadium and the Golden Lions Rugby Union and the 
Falcons Rugby Union.

Jacques Grobbelaar  
Chief Executive Officer: Stadium Management South Africa (SMSA)

Biography
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•   1996: Contracted to SAFA and the Local Organizing Committee for the African  
     Cup of Nations and rendered safety and security and related consultancy  
     services at all four venues for the Afcon Cup.

•   2007: Appointed as the Chief Safety Consultant – Ellis Park Stadium.

•   2008: Formed Stadium Management SA (Pty) Ltd, the holdings company for  
     National Stadium (Pty) Ltd, Rand Stadium (Pty) Ltd, Dobsonville Stadium (Pty)  
     Ltd and Orlando Stadium (Pty) Ltd.

•   2009: Resigned as Chairperson, Diligence Holdings (Pty) Ltd and later in the  
     year sold all interest in company to focus on Stadium Management SA  
     (Pty) Ltd.

•   2010: Appointed Executive Chairman & CEO, Stadium Management SA  
     (Pty) Ltd.

•   2010: Appointed CEO for National Stadium (Pty) Ltd, Rand Stadium (Pty)  
     Ltd, Dobsonville Stadium (Pty) Ltd and Orlando Stadium (Pty) Ltd.

•   City of Johannesburg: 2009 FIFA Cofederations Cup SA™ Host City  
     Safety & Security Strategy.

•   City of Johannesburg: 2010 FIFA World Cup SA™ Host City Safety &  
     Security Strategy.

Jacques has developed extensive experience independently consulting 
in the sports and venue management industry. His expertise and 
knowledge includes facilities and logistics management, project 
management, cost control, operational management, event 
management, sport commercialisation, sport promoting, operations, 
marketing, sales, hospitality management, media management, public 
relations, financial management, corporate governance and internal 
auditing.

The SMSA business is extensive as the stadium management 
services include the commercial and operational management 
services in respect of a stadium. This provides for, amongst other, 
the Commercial Programme, involving marketing and promoting 
of the different facilities, events, precinct, and the Stadium itself 
as well as an event programme, involving promotion of the 
stadium. More significantly it means the business conducted 
by National Stadium in the field of operational and commercial 
management and administration of the sport stadiums, the 
rendering of stadium management services and all activities 
related thereto.

The NSSA business further includes advertising, sponsorships, naming 
rights and commercial rights management, of the following:

• selling advertising space at the stadium;

• arrangements and management of sponsorships in respect of the 
stadium;

• arrangements and management of events and promotions at the 
stadium;

• sub-lease space available at the stadium for concession stores run by 
third parties;

• management of lease agreements in respect of the suites and facilities 
at the stadium; 

• provision and management of the security in and about the stadium; 

• manages community programmes. 

SMSA is self-funded and manages its funds and all activities related and 
incidental thereto.

On appointment SMSA executed specialist consultancy services during 
the construction and pre-World Cup periods to the City of Johannesburg; 
the aforementioned phases were followed by the World Cup and the 
legacy periods. 

SMSA inaugurated the new Orlando Stadium and the refurbished 
Dobsonville Stadium in 2009 as well as Soccer City Stadium, 
commercially known as the FNB Stadium in 2010.

About the stadia under the management of SMSA

• The FNB Stadium - Situated off Nasrec Road on the outskirts 
of Soweto were refurbished at a cost of ZAR 3.8 Bn. The 89 000 
capacity FNB Stadium hosted the opening ceremony, opening match, 
four first-round matches, one second-round match, one quarter final 
and the final of the 2010 FIFA World Cup.

• Orlando Stadium - Demolished and rebuilt from scratch, the new 
Orlando Stadium, in Orlando East, Soweto, was one of the training 
venues for the 2010 FIFA World Cup and also hosted the inaugural 
FIFA World Kick-off Concert. The stadium has a capacity of 37 000 
seats.
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• Dobsonville Stadium - Tucked away in the township of Dobsonville is one 
of Soweto’s famous football stadiums, Dobsonville Stadium. Situated on 
Main Road, between Montlahla and Majova streets, the stadium underwent 
refurbishments to the tune of R69 million in preparation for the 2010 FIFA 
World Cup.

• Rand Stadium - One of Johannesburg’s oldest stadiums, Rand Stadium, 
underwent a R76 million revamp in preparation for the World Cup. Located 
just a few kilometers from the central business district, Rand Stadium has a 
contemporary design and a highly technical nature. A roof covers the 3 000 
spectators who can be accommodated in the grandstand and houses a total 
of 25 000 spectators.

The paradigm shift which Jacques created in terms of opportunities for each 
of the stadia under the management of SMSA is significant. He is highly 
skilled in finance, corporate governance and compliance, events, operations, 
marketing, sales, media and PR and the accompanying unique multidisciplinary 
model enables SMSA to design and deliver commercially successful projects 
on behalf of its stakeholders, principals, clients and fans that meet rapidly 
changing expectations and requirements. SMSA’s expertise and experience 
in commercialising stadium advertising, sponsorship and hospitality rights and 
delivering major events prove invaluable. Jacques’s understanding of the complex 
soccer fraternity is instrumental in helping SMSA’s clients in operating concepts 
and strategies required for large-scale events. 

It may have seemed obvious to invest in the management of a venue capable of 
hosting multiple sports events, concerts and shows and ensure operating profits. 
However, margins on non-core activities are paper-thin and, unless executed 
well, a multi-purpose strategy can end up costing and not making money. The 
past few years have seen SMSA maximising ticket and other match day revenues 
against secured fixed income such as those attributable by the commercial rights; 
although opportunities to sign up name sponsors, advertisers and sponsors were 
few, hospitality sales were boosted by engineering revolutionary new products.

What everyone now expects at FNB Stadium as an attraction has broadened to a 
mixture of entertainment and pure sport. The high management and maintenance 
cost of this facility has led to demand for alternative uses and inbuilt revenue 
generators by SMSA. SMSA ensured its multi-discipline and flexible use as a 
sport facility anchored by a unique concert revenue stream responsible for cross 
funding under certain circumstances. 

Apart from the capital spent in terms of the fixed maintenance and the 
management operating costs the most significant market driver is the  
event operational expenditure incurred by SMSA. More and more of our  
non-traditional clients require financial guarantees to host their events and  
SMSA had to adapt to bidding on and/or guaranteeing these type of fixtures. 

Jacques has influenced some industry best practise 

Under Jacques’s leadership SMSA hosted the first ever Soweto Derby at the new 
Orlando Stadium on 20 February 2010.

The awe-inspiring influx of unorthodox Blue Bulls rugby supporters to the Orlando 
Stadium in 2010 most certainly stands out as one of the most memorable high points 
in the history of SMSA. Together with the Blue Bulls Company, Rugby Union history 
was made. The Super 14 semi-final on 22 May 2010 and the final on 29 May 2010 
were both sold out at Orlando Stadium, a feat far beyond what was envisaged by any 
of the stakeholders and organisers involved. These events, strategised and secured 
by SMSA, set the tone for a new era in venue management and a pre-cursor to a 
spectacular World Cup.

SMSA inaugurated the new FNB Stadium on 22 May 2010, in conjunction with a 
sold-out Nedbank Cup Final, on the same day that the Blue Bulls played against the 
Crusaders at Orlando Stadium.

Many months before the 2010 FIFA World Cup were spent by SMSA meticulously 
planning and executing a unique business plan unseen in South Africa and in the 
history of stadium management. At the same time major contracts were secured 
ensuring sustainability after the final whistle on 11 July 2010. These contracts laid 
the path to the full commercialisation of SMSA and the stadia under its management. 
It ensured that the FNB Stadium will host the biggest sport fixtures like the Soweto 
Derbies between Orlando Pirates Football Club and Kaizer Chiefs Football Club as 
well as international football and rugby matches, together with international music 
concerts. We have succeeded in all our goals.

SMSA was responsible for planning and executing stadium operational readiness 
and management of facility service delivery for the 2010 FIFA World Cup at the FNB 
Stadium. It included the provision and management of training facilities for the 2010 
FIFA World Cup as well as similar service delivery for the FIFA World Kick-off Concert 
at the Orlando Stadium.
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Jacques and his board continued planning the legacy sustainability of SMSA, under 
whose management FNB Stadium as a preferred venue, continued hosting the prime 
of the prestigious PSL Cup Competitions such as the Nedbank Cup, the last ever 
Telkom Charity Cup, the MTN Cup and the Telkom Cup. 

The FNB Stadium poses a huge challenge in sustainability as result of the size of 
the facility – 80 000 regular seats and 8 800 hospitality seats compared to the 
average European stadium with 34 000 regular seats and 2 200 hospitality seats – 
smaller is cheaper.

Having considered that soccer in South Africa is a concentrated market with 
arguably only 10% of the clubs capable of generating 70% of the revenue 
SMSA engineered groundbreaking revolutionary long-term hosting agreements 
with South Africa’s two largest football clubs, Kaizer Chiefs Football Club, 
Orlando Pirates at Orlando Stadium and also Moroka Swallows Football Club 
at Dobsonville Stadium. The agreements entered into with the clubs were 
revolutionary in many ways: (1) they recognised the potential future stadium 
commercial value of the club (2) they are long-term in nature which allows 
for the commercial opportunities to mature (3) they created partnerships 
between SMSA and the clubs. 

Over the years SMSA became a specialist in the full-service commercial 
management of multimillion rand assets, including financial, operational 
and facilities management, as well as hospitality and event management. 
SMSA has grown beyond reason into the most innovative, successful 
and prominent and dominant stadium management business in South 
Africa.

What makes the achievements of SMSA more astonishing is the fact 
that SMSA is an independent stadium manager and manages the 
stadia on a full financial risk basis and receives no management fee, 
subsidy and/or grant from the City of Johannesburg or any form of 
government funding. 

In comparison to other management fee based and/or municipal 
council based stadium management operations, SMSA is 
ultimately responsible for all the costs in managing the stadium 
and executing routine – and essential maintenance of the 
stadium. The operating budget amounts to ZAR 4 500 000 per 
month in managing the FNB Stadium.

SMSA ensured that the FNB Stadium, among others, remains a symbol of 
ongoing national pride, emanating from its grand debut at the 2010 FIFA 
World Cup and leveraging the highest economic potential off the multi-
purpose adaptable venue that is capable of hosting events from soccer 
and rugby matches to festivals, music concerts as well as conferences 
and exhibitions. Opportunities to maximise the venue’s revenue potential 
are constantly realised. While the obligation of SMSA is to attract leading 
brands and clients who reflect the best synergy with the stadia, its ongoing 
commitment is to stimulate enterprise opportunities for the various sport, 
events and related industries.

In the first 36-month period SMSA exceeded compliance requirements by 
906% for all four stadia. This is 31 large and major events per stadium per 
annum on average. SMSA hosted on average 93 large and major events 
per annum – in comparison South African rugby stadia host on average 
19 events per annum and European soccer stadiums host on average 17 
events per annum.

Among the total events SMSA hosted a record of 10 derby matches in 44 
months between Kaizer Chiefs FC and Orlando Pirates FC to date, nine of 
which attracted more than 80 000 spectators.

SMSA has hosted three international rugby test matches and one double-
header match.

SMSA has hosted in conjunction with Big Concerts nine international 
music concerts featuring U2, Neil Diamond and Lady Gaga among the 
many international A-list performers.

More recently SMSA was responsible for planning and executing stadium 
operational readiness and management of facility service delivery for the 
2012 Orange Africa Cup of Nations at the FNB Stadium, formerly known 
as National Stadium during the tournament. It included the provision 
and management of training facilities for the 2012 Orange Africa Cup of 
Nations.
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In terms of the agreement between the City of Johannesburg and SMSA:

• The stadium is managed by SMSA on a full financial risk model;

• SMSA’s self funded R54 million annual operational budget the COJ share up to 22% in profits produced. A further 10% of the profits 
is ring fenced for the skills development and CSI purposes. Its long-term legacy seems seems assured as a result of the dynamic and 
innovative business principles implemented by SMSA;

• The economic multiplier effect of SMSA promoting, managing and hosting only 15 category A – B fixtures with teams and artists and 
supporters visiting the city for three days, has a total COJ economic multiplier effect of R100 million a fixture;

• Ten fixtures a year has an economic multiplier effect that pumps a billion rand value into the COJ economy;

• The successful COJ and SMSA public-private partnership must be viewed as a long-term community and regional investment consistent 
with the obligation of the COJ municipality to retool and modernise critical sports, arts, tourism and trade infrastructure in the region;

• SMSA private funding has ensured that the COJ reduced the community development budget in excess of R192 million over the last three 
years;

• An annual saving of R54 million.

Jacques Grobbelaar is an intrinsic part of SMSA’s success. As an accomplished business leader, he has overseen many projects to successful 
completion and has been intimately involved with some of the biggest events that South Africa has seen, including the 2010 FIFA™ World Cup. More 
than this, Jacques is also a noteworthy keynote speaker, who has the ability to truly capture the essence of any event at which he speaks, thanks to 
his devotion to researching and getting to grips with the industry, issues and audience at conferences, summits and more. Over the last several years, 
Jacques has been a sought-after speaker, who has appeared at such prestigious events as the World Stadium Congress in Doha, Qatar – among many 
others – and who is regularly invited to join discussions on both national television and radio shows, to share his expertise and unique perspective.

With this in mind ITC is collaborating with industry leaders from across the globe to host the inaugural Business of Sports Africa 
conference, and Jacques Grobbelaar has been chosen as a speaker at the conference and will be speaking on Leadership in the Business of Sport.

The Technical University of Madrid or sometimes called Polytechnic University of Madrid (UPM) is a Spanish University, located in Madrid. It was 
founded in 1971 as the result of merging different Technical Schools of Engineering and Architecture, originating mainly in the 18th century. Over 35,000 
students attend classes during the year. Jacques Grobbelaar was highly recognized and was received by the UPM the biggest university in Spain as having 
presented a lecture in the topic of Learning and Growth Perspectives: Business Process Perspective, Customer Perspective, and Technology 
Perspective - Intelligent Management.

Keynote
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Industrial Standards and Awards Achievements

Stadium Management SA (SMSA) has had a host of accolades bestowed on 
the company since 2009 where the company was highly commended for its 
world class services, quality outcome and outstanding facility management 
abilities. 

Below is an abbreviated list of the company’s claim to fame and rewards 
over the years.

2017 MEED Awards - Dubai, UAE

Stadium Management SA has once again been approached to enter the MEED Awards in the category of ‘Specialist 
Contractor of the Year Award’ MEED is a senior management media brand, its flagship subscription products are the 
MEED Business Review publication. As well as organizing the MEED Quality Awards for Projects, AHIC and Innovation 
Live! MEED also works with clients on bespoke content, events, broadcast and digital offerings. MEED also has two 
high-value content businesses, MEED Projects and MEED Insight. MEED Projects is the Middle East’s premium project 
tracking database and MEED Insight offers tailored research and in-depth analysis. Established in 1957, MEED, has 
been integral to delivering business information and news, intelligence and analysis on the Middle East economies 
and activities ever since then.  The Awards evening is due to take place on the 29 November 2017 in Dubai, UAE.

2017 Entrepreneur of the Year competition® sponsored by Sanlam and 
Business Partners  

Jacques Grobbelaar CEO has been nominated as a finalist amongst 15 other candidates in the country. 
The Entrepreneur of the Year® competition sponsored by Sanlam and BUSINESS/PARTNERS is an annual 
competition that recognizes and honors South African entrepreneurs in the small and medium enterprises 
(SMEs) sector. The competition celebrates excellence in entrepreneurship with the aim to inspire others to 
venture into and succeed in the world of business. Entrepreneur of the Year® Celebratory Dinner and Awards 
Breakfast is scheduled to take place on 5th September and 6th September 2017 in Johannesburg at the 
Hyatt Regency Hotel Rosebank.
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2017 Fan Experience of the Year Award (2nd Runner Up)  
– Stadium Business Awards

The sold-out 2016 Carling Black Label Champion Cup at FNB Stadium was 
shortlisted for in the only Stadium Business Awards category voted for by the public 
alongside other nominees that include British football fan experiences at Liverpool 
and Celtic (Great Britain) and basketball franchises, Sacramento Kings and Utah 
Jazz (United States).

The Stadium Business Awards recognise leadership, innovation & achievement 
in the delivery, operation and management of sports facilities globally.  
To vote for this event and FNB Stadium click on the link:  
www.stadiummanagement.co.za/sba

2017 Impumelelo Top Empowerment Award for 
Transformation – Winner  

For the second time in as many years, SMSA was awarded the top 
empowerment leaders of business and industry in the country’s leading 
business-to-business directory in recognition of the company’s ground 
work and their commitment to transformation.

2017 Business Triumph and European (EBA) Awards  
– Nominee

SMSA has once again been nominated for the Business Triumph and European (EBA) 
Awards to take place on the 6th and 7th October 2017 at the Cote d’Azur Cannes – 
World Capital of Festivals, awarding of prestigious awards for outstanding achievements 
in the field of corporate social responsibility, international relations, economics, politics, 
science and social activities.

Awards
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Europe Business Assembly - Awards

2017 Business Enterprise License Award – Winner  
In addition to the Manager of the Year accolade, SMSA was awarded the business license to trade in 
Europe by the Europe Business Assembly and the Socrates Nomination Committee.

2017 The Bizz Award for Business Excellence – Winner  
SMSA is awarded The Bizz Award for quality and excellence where one of the criteria was 
contributing to the daily growth of local and the world economy. The World Confederation of 
Businesses Economy (WORLDCOB) recognises the growth of leading international business 
and businesspeople – this prestigious award ceremony takes place on the 26th and 27th July 
in Saint Thomas, US Virgin Islands.

2017 International Arch of Europe (IAE) Award – Winner  
This award will be presented at the annual International Arch of Europe Convention in Frankfurt, Germany, 
on 30 June and 1 July, 2017. SMSA will receive the 2017 IAE Award in the platinum category, with the 
company internationally recognized as a driving force for quality and excellence.

Champion South African of the Week (Radio SAFM)
As recognition for the Manager of the Year international accolade, SMSA CEO Jacques 
Grobbelaar, was acknowledged as a Champion South African by the leading SABC national 
radio station, SAFM, and their prestigious honours in recognising top performing South 
Africans around the world.

2017 The Business Triumph and European (EBA) Awards 
– Nominee
SMSA has once again been nominated for the Business Triumph and European 
(EBA) Awards to take place on the 6th and 7th October 2017 at the Cote d’Azur 
Cannes – World Capital of Festivals, awarding of prestigious awards for outstanding 
achievements in the field of corporate social responsibility, international relations, 
economics, politics, science and social activities. 
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Awards

2017 Europe Business Assembly Enterprise of the Year 
Award – Winner

The Socrates Nomination Committee selects best international leaders based on 
research carried out by the EBA analytic centre. The Manager of the Year award 
recognises CEOs, company owners and top-level managers who have contributed 
to the success of their companies through advancing best management practice, 
and delivering high quality services for employees and customers.

2017 Europe Business Assembly Manager of the 
Year (Jacques Grobbelaar) – Winner  

SMSA CEO, Jacques Grobbelaar, was awarded for leadership in the past year 
and achievements by SMSA. The Socrates Nomination Committee selects 
best leaders based on research carried out by the EBA analytic centre. The 
Manager of the Year award recognises CEOs, company owners and top-level 
managers who have contributed to the success of their companies through 
advancing best management practice, and delivering high quality services 
for employees and customers.

2017 Europe Business Assembly Europe 
Trading License Award – Winner  

SMSA was awarded the business license to trade in Europe by the 
Europe Business Assembly and the Socrates Nomination Committee.
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Awards

2016 Business Initiative Directions (BID) Corporate Award 
for Excellency (Gold Category) – Winner

SMSA awarded the BID Corporate Award for Excellence in the gold category for 
world class service and quality achievements in managing four venues in the City of 
Johannesburg Metropolitan. 

Among the selected list from 178 countries, the company was selected for an 
Excellence Award for achievements in South Africa and the third-ever South African 
company to be honoured by the Spanish-based organisers and follows in the 
footsteps of two Johannesburg Stock Exchange-listed companies.

2016 Peace Ambassador Award from the Universal 
Peace Federation Revelation (Mr Jacques 
Grobbelaar) – Winner  

SMSA CEO, Jacques Grobbelaar, was recognised for excellent leadership and 
the company’s contribution to surrounding communities by an international 
and inter-religious network of individuals and organisations. The Universal 
Peace Federation (UPF) committee includes representatives from religion, 
government, civil society and the private sector, and is dedicated towards 
achieving community prosperity and world peace.
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Awards

2015 Highest Concert Ticket Selling Worldwide 
Certificate from POLLSTAR  
– Top 5 ticket sales in the world  

FNB Stadium was awarded the certificate as the top five music concert selling 
venue in the world by the United Kingdom-based POLLSTAR – the only trade 
publication in the world covering the global concert industry.

2013 Third Highest Concert Ticket Selling 
Worldwide Certificate from POLLSTAR

SMSA received a certificate from the world’s leading trade publication for 
concerts industry after a year that saw international performing acts like 
Red Hot Chilli Peppers, Metallica, Justin Bieber and Rihanna perform 
at FNB Stadium and contributing immensely towards the economic 
windfall in the City of Johannesburg Metropolitan.

2015 Impumelelo Top Empowerment Award  
– Winner

SMSA awarded by top empowerment leaders of business and industry in the 
country’s leading business-to-business directory in recognition of the company’s 
ground work and their commitment to transformation.
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Awards

2013 Stadium Business Awards Executive of the Year (CEO 
Jacques Grobbelaar) – Finalist  

SMSA Chief Executive Officer, Jacques Grobbelaar, was shortlisted in a category selecting 
visionaries and individuals that have over-delivered and pioneered in a 12-month period at a Gala 
Awards function staged in Manchester, England. 

This is after a golden year where the company was at hand when ground-breaking Justin Bieber, 
Rihanna, Metallica concerts were successfully staged alongside the 2013 Orange Africa Cup of 
Nations, to name just a few.

2011 Stadium Business Award – Winners  

FNB Stadium was awarded the Sports Event of the Year award with Stadium Business 
Awards and the function held in Barcelona, Spain, for the 2010 Fifa World Cup final 
featuring Spain and the Netherlands watched by a global audience exceeding a billion.

2010 SAPOA Award for Innovative Excellence in 
Property Development Construction World Awards  
– Winner

The SMSA-managed FNB Stadium (noted the world over for its unique Calabash-
styled design and among the leading facilities in the world) was recognised for being 
a project that has contributed to the highest standards in property development in 
southern Africa. 

This was shortly after successfully staging the 2010 Fifa World Cup and a number 
of sold-out Soweto Derby fixtures featuring South African football giants, Kaizer 
Chiefs and Orlando Pirates.
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2009 SAICE Award – Winner  

FNB Stadium was the overall winner of the Southern African Institute of Civil Engineers 
(SAICE) awards Steel Construction Steel Awards for the geotechnical work done at the 
stadium.

2009 Steel Award – Winner  

FNB Stadium was a joint recipient of the Steel Award for technical excellence in 
the sports stadia category.

2009 Fulton Award – Winners  

FNB Stadium was awarded Concrete Society of South Africa as 
commendations for new design (best building project) aspects with the 
newly-refurbished facility known for its African pot design.

Awards
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In recognItIon oF theIr commItment to 

transFormatIon For the year 2017

C E R T I F I C A T E  O F  E X C E L L E N C E

TOP EMPOWERED COMPANIES

Stadium management Sa
AWARDED TO

Impumelelo provides a showcase of this emerging sector, assisting both local and overseas companies in 
choosing areas for profitable investment. I have no hesitation in supporting its aims and believe that this 

directory will become a key reference work for South African business and 
industry in the future.  

- N R Mandela

RALF FLETCHER
CEO

 IMPUMELELO

TOP EMPOWERED COMPANIES

Awards Partner:Endorsed by:
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News release
Stadium Business Awards winners announced

20th June 2011 – The winners of the Stadium Business Awards 2011 were 
announced today. As the only awards to recognise a spectrum of achievements 
across the global stadium industry, all aspects were covered, from individual 
staff to venue of the year, from architecture to sustainability.

The glittering awards ceremony took place during the Stadium Business 
Summit at FC Barcelona’s Camp Nou stadium in Spain, in front of an audience 
of more than 220 senior sports industry professionals from around the globe, 
including representatives from Arsenal FC, Qatar 2022 FIFA World Cup 
organising committee, Manchester City FC, Juventus FC, the Premier League, 
Spain’s La Liga, the Olympic family and more than 50 stadiums, arenas and 
major sports events.

“The judging panel was amazed this year by the incredible levels of 
commitment, ingenuity and above all passion behind the delivery of outstanding 
venues and experiences for fans,” commented judge Michael Bolingbroke, 
COO, Manchester United FC.

“Designed to acknowledge our industry’s leaders, achievers and stars of 
tomorrow, the awards received even more entries than last year so winners 
should feel immensely proud,” commented Ian Nuttall, founder of The Stadium 
Business Awards. 

Hundreds of nominations from around the world were narrowed down to a 
shortlist, judged by an independent panel of industry experts, including:

• Alexander V Atamanenko, CEO, Donbass Arena, Ukraine

• Michael Bolingbroke, COO, Manchester United FC, UK

• Simon Clegg CBE, Chief Executive, Ipswich Town FC, UK

• Ninna Engberg, Managing Director, Stockholm Globe Arenas, Sweden

• David Manica, President, MANICA Architecture, USA

• Peter McKenna, Stadium Director, Croke Park, Ireland

• Patrik Meyer, Managing Director, Commerzbank Arena, Germany

• Chris Overholt, COO, Canadian Olympic Committee, Canada

Winners of the Stadium Business Awards 
2011 with judging comments:

Venue of the Year – STAPLES CENTER, Los 
Angeles, USA
“for more than 10 years of continued success, for 
pushing the ‘entertainment envelope’ and for showing 
no let-up in delivering great customer service”

Sports Event of the Year – FIFA World Cup™ 
Final 2010 at Soccer City, South Africa
“the sporting calendar’s greatest event to a global 
audience of billions”

Guest Event of the Year – U2’s 360 Global Stadium 
Tour
“for an incredible breath-taking, record-breaking stadium 
spectacle that has delighted millions of fans around the 
world. The sheer scale of the show creates many challenges 
for the host venues – but it is overcoming these challenges 
that will help drive a better stadium experience”

Executive of the Year – Ebru Koksal, General Manager, 
Galatasaray FC, Turkey
“for delivering a new, world-class stadium in a difficult market... 
for refinancing the club’s debt... for breaking down the 
boardroom barriers... and for leading the way for more female 
executives in football”

Unsung Hero Award – Eric Randerson, Sports & Education 
Foundation Manager, Doncaster Rovers FC, UK
“for a lifetime dedicated to youth development programmes of the 
club and the community... teaching some of the town’s poorest 
children essential life skills... a one-in-a-million, a true unsung hero 
that deserves some recognition after 30 years of dedication”

Customer Experience – The Family Area, Cardiff City FC, 
Wales
“for delivering real change at a stadium experience through the customer 
journey... with a focus on what families want and need... 6 000 tickets 
sold every game in the dedicated family section... a model for other clubs 
to follow”
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Outstanding Achievement – David Campbell (former President, AEG 
Europe and currently COO, Formula One)
“Leading the transformation of the much-maligned Millennium Dome into The 
O2 in London, David Campbell sounded a ‘wake-up’ call to the world’s sports 
and entertainment sector... In 2007 London got a much-needed, world-class 
entertainment venue but it was the total focus on customer service, integrated 
branding and fantastic content which continues to pressure every stadium and 
arena operator to re-consider their own customer experience”

Community Award – Everton in the Community, Everton FC, UK
“this is a world-leading community programme that is delivering real benefits to 
Merseyside, the Northwest and now overseas... its pioneering approach has 
earned EITC a reputation for the delivery of best practice, particularly in the area 
of disability provision... last year alone the programme has provided ongoing 
development opportunities for over 30,000 participants”

Architecture & Design – London 2012 Velodrome by Michael Hopkins & 
Partners, UK
“for a cost-efficient, low mass, low carbon solution to one of the most challenging 
venues required for the Olympic Games... Completed inside time and budget”

New Venue of the Year – AVIVA Stadium, Dublin, Ireland
“for on-time, under budget delivery of a high-quality stadium on a compact urban 
footprint with minimum disruption... combining football and rugby to sustain the 
business model... now embraced by the local community as a fantastic city and 
national asset”

Sponsorship & Sales Award – Manchester City FC’s ongoing marketing 
campaigns
“it’s not a question of budgets but of using the opportunities wisely to deliver 
inclusive, engaging and social... as such, Manchester City FC’s marketing team 
consistently produce innovative and compelling fan marketing campaigns to 
engage City fans around the world”

About the Stadium Business Awards 2011 
Now in their second year, the Stadium Business Awards were created as a 
platform to showcase innovation, professionalism and best practice within 
the stadium industry. The inaugural awards ceremony took place during the 
Stadium Business Summit 2010 at the Guinness Storehouse in Dublin, in front 
of an audience of stadium industry professionals from around the globe. The 
awards are organised by Xperiology, creators of the Stadium Business Summit 
conference and suppliers of stadium management training, consultancy and 
advisory services to the sports and entertainment sector.

For more information please visit:  
www.stadiumbusinessawards.com and www.stadiumbusinesssummit.com

Team Player of the Year – Jacky Isaac, HR and Operations Director, Ricoh 
Arena, UK
“for going beyond the call of duty to ensure that everyone at Ricoh Arena is working as 
part of ‘one team’ with a total focus on driving the business to success... for fulfilling a 
highly challenging role with great skill and diplomacy”

Safety & Security Award – Wembley Stadium Crowd Safety Team, 
Wembley Stadium, London
“for delivering world-class safety and security on a massive scale... over 1,600 
safety staff, some 5,000 other stadium staff for 90 000 customers... since re-
opening in 2007 more than 7 million people have passed through the turnstiles 
without a single major incident”

Product Innovation – StewardCall system at Blackburn Rovers FC, UK
“has dramatically increased safety at comparatively little up-front cost and with 
minimal training and low ongoing cost”

Sustainability Award – Air Canada Centre, Toronto, Canada
“for meeting the sustainability challenge with practical, cost-effective and 
community-focused solutions... not easy in a busy building that is more than 
a decade old”

Industry Supplier – Daktronics Inc., South Dakota, USA
“for being a reliable and trusted partner to the sports and entertainment 
sector for so many years... for ongoing innovation and product 
development... and for showing a ‘can-do’ attitude to the numerous 
challenges in the sports business.”

Rising Star – Steven Salm, General Manager (Food & 
Beverage), Maple Leaf Sports and Entertainment Ltd., Canada
“for delivering on all fronts at the Air Canada Centre... for a genuine, 
caring, and educated approach which has won over customers and 
peers’ loyalty... one of the most connected and creative minds in the 
restaurant industry... definitely one to watch (if we can keep him in 
the sports and entertainment sector)”

Project of the Year – Arsenal Club Level, Emirates Stadium 
by Arsenal FC and 20|20, UK
“for not resting on previous success and taking a new stadium 
to even greater success... for transforming an under-performing 
space and creating ‘club within club’ spaces to create unique, 
intimate experiences which appeal to increasingly diverse 
customer segments... for creating an environment that 
immerses fans in the beauty and detail of Arsenal’s rich history”
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Press release
18 April 2013

Jacques Grobbelaar shortlisted as finalist in  
TheStadiumBusiness Awards 2013

The nominations for TheStadiumBusiness Awards have been announced and 
Jacques Grobbelaar has been shortlisted as a finalist in the Executive of the 
Year Award category.

Now in their fourth year, TheStadiumBusiness Awards are the only 
awards to recognise the whole spectrum of achievements from across the 
global stadium industry. Not only will the venue and event of the year be 
acknowledged but also individuals from behind the scenes and successful 
rising stars within the industry.

“Every year we’re impressed by the incredible level of innovation and 
rofessionalism we witness during the nomination process and this year was 
no exception,” said Ian Nuttall, founder of TheStadiumBusiness Summit. 
“Nominees should be very proud of their achievements and we congratulate 
them all in reaching the shortlist.”

The winners will be announced at the Gala Awards Evening, held during 
TheStadiumBusiness Summit at The Point at Emirates Old Trafford Stadium on 
the 6th June 2013. Hundreds of nominations were considered to create the 
shortlists, which will be judged by an independent panel of industry figures, 
including:

• Dr Bernie Mullin, Chairman and CEO, The Aspire Group

• Daniel Gidney, Chief Executive, Lancashire County Cricket Club

• Paul Latham, Chief Operating Officer (International), Live Nation 
Entertainment

• Sally Bolton, General Manager, Rugby League World Cup 2013

• Robb Heineman, CEO, Sporting Club

• Alexander Atamanenko, CEO, Donbass Arena

• David Campbell, CEO, Sport & Entertainment (UK) Limited

• Ian Nuttall (Chair) CEO, TheStadiumBusiness / Xperiology

Jonathan Davies, Sales & Marketing Director at event sponsor’s The Lindley 
Group: “We attended the awards last year in Turin and had a great experience. 
Lindley wanted to be involved going forward with the event as it is clearly a 

fantastic forum to socialise and network with 
senior players from across the stadia marketplace 
and widen knowledge about Lindley’s expertise in 
venue catering.”

Lisa Duffy from event sponsor’s Vision Events 
commented, “We are excited to be partnering with 
TheStadiumBusiness Summit and Awards and 
delighted that Xperiology has chosen to bring the event 
to the North West of England. We are proud to be a 
part of the delivery team for these events; events which 
will be attended by the leaders of the stadium industry. 
It promises to be a very exciting few days in Manchester, 
and we look forward to working in some of the city’s finest 
venues!”

About TheStadiumBusiness Awards

Now in their fourth year and held annually alongside 
TheStadiumBusiness Summit, TheStadiumBusiness 
Awards recognise leadership, innovation and achievement 
in the delivery, operation and management of sports facilities 
globally. The awards are organised by Xperiology; creators 
of TheStadiumBusiness Summit conference and suppliers of 
stadium management training, consultancy and advisory services 
to the sports and entertainment sector.

Contact Information

For more information please visit: www.stadiumbusinessawards.com 
and www.stadiumbusinesssummit.com

To see the category shortlists please visit:  
http://www.stadiumbusinessawards.com/finalists-unveiled-the-
nominees-for-thestadiumbusiness-awards-2013/

Hannah Jones
Awards Administrator at Xperiology
hannah@xperiology.com
Tel: (0)20 8133 1348
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11 May 2016 
 
 
WITHOUT PREJUDICE 
 
 
 
 
 
 
 
To Whom It May Concern 
 
 
STADIUM MANAGEMENT SOUTH AFRICA (SMSA) 

This serves to confirm that we have been hosted by SMSA on many occasions over the past 
few years - at the various facilities that they manage, notably – FNB Stadium, Orlando 
Stadium, Dobsonville Stadium and Rand Stadium. 
 
We have always found them to be very willing partners and capable hosts – with their 
intention to always be a part of the solution to any challenges that hosting a football match 
may present from time to time. 
 
 We have always (and still do) enjoyed a great working relationship with all stakeholders – 
from the CEO and fellow directors through to all other operational staff within SMSA on 
every occasion that we have engaged with them. 
 
 
 
 
 
Russell Paul 
General Manager: Football Business 
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Testimonials           22 May 2013 

 

Big Concerts (Justin van Wyk):  

“The partnership between Big Concerts and Stadium Management South Africa (SMSA) was an obvious 

one when you consider the exemplary records of both companies in our respective industries. Jacques 

Grobbelaar and his team are accomplished, efficient, professional and meticulous in service delivery, which 

has contributed immensely to the successes of major international concerts featuring the likes of U2, Lady 

Gaga, Justin Bieber and Bon Jovi at FNB Stadium. Big Concerts and SMSA is a winning duo with a 

successful track record of catering to the wants and needs of the South African music-loving public.” 
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Stadium Management South Africa
FNB Stadium, Gate B, Soccer City Ave, Nasrec, Johannesburg 

PO Box 281, Crown Mines, 2025
TEL +27 11 247 5300 | FAX +27 11 247 5310
EMAIL enquiries@stadiummanagement.co.za

www.stadiummanagement.co.za

Stadium Management Consulting
SA Office +27 (0)11 247 5300 | UK Office +44 (0)7803 921134 

US Office +1 239 290 4068  
EMAIL enquiries@stadiummanagementconsulting.com 

www.stadiummanagementconsulting.com

Jacques Grobbelaar (CEO)
Stadium Management SA (Pty) Ltd,

Incorporating National Stadium SA (Pty) Ltd
FNB Stadium, Orlando Stadium, Rand Stadium & Dobsonville Stadium

www.stadiummanagement.co.za

+27 11 247 5300 (Office) | +27 11 247 5310 (Fax) | +27 82 567 6201 (Cell)
Gate B, Soccer City Avenue, FNB Stadium, Nasrec, Johannesburg


